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The real innovation in the history of firearms’ 
production was in the internal helical rifling of the 
gun barrel: in the same way, the new pasta-extruder 
exceeds the technical limits of industrial production, 
creating for the first time a hollow profile, with helical 
rotation of the internal riflings; with the use of the 
golden section, starting from the minimum diameter 
dimension, the lengths of the various sizes were 
elaborated by increasing the section with added 
thickness. In the phase of the high-pressure die, 
the internal rotation, applied to the material during 
the elastic phase, eliminates all the smooth parts 
in favour of a particularly rough surface: this pre-
stress also due to the contrast with the rotation, still 
allows the continuation of a residual helical formation 
of the internal riflings in the subsequent phases of 
processing and cooking, resulting in large retention of 
the seasonings. The main characteristics of the new 
product consist of environmental sustainability and 
high permanence of nutritional values for the drastic 
reduction of cooking times by approximately 60% and 
organoleptic exaltation for the increased absorption of 
dressings from 10% to 40%.
The product, which in 2015 won ADI’s Compasso 
d'Oro International Award, in the same October 
participated to the first European Conference on 
Understanding Food Design in Milan, where a 
delegation of architects, gathered in the claim Felix 
Design For Food, presented an exhibition of table 
accessories accompanied by a cooking show: the 
pasta was presented on Albero (Tree), cake stand 
by Alba Rosa Mancini, who also designed the Bruco 
Filippo (Caterpillar Philip) basket for the after-cooking, 
and the sauce was prepared on Iota, cutting board by 
Carlo Migliardi. This ensemble was revived in Naples 
at the end of 2016 in Novelli Arredamenti’s Showroom, 
combining designs of different architectural firms. In 
a world where the socio-political differences create 
irreconcilable conflicts, pasta remains a topic on which, 
even when inspired by weapons, everyone agrees.

Ferdinando Polverino De Laureto
translation by Giovanna Russo Krauss

Considering pasta “a must” as an essential component 
of the global diet or an irreplaceable symbol of the 
Mediterranean culture rich in tradition, lightness and 
health, is nothing new.
However transforming the die, the forging system of 
pasta, into a concept that goes beyond the simple 
idea of production to become an ethical-historical 
symbol, is a new idea, obviously carried on by an 
Italian brand. The project, called canna di fucile 2011 
(gunmetal 2011) is the result of a study by Michele 
Cuomo, architect of Torre Annunziata (Naples) and 
is strongly linked to the territory: in the UNESCO 
site of Villa A and B of Oplontis, the Vanvitelli-style 
Royal Arms Factory is an icon that combines the 
history of roman archaeology to the industrial one. 
During the factory’s life, the spread of the related 
crafts workshops that produce the pasta’s dies for the 
factories of the entire surrounding area has led to the 
growth of a massive urban structure that, sadly, given 
the end of the production, has long been abandoned, 
and currently represents only a problem of physical 
removal. Oblivion becomes the only connection 
between degradation and suspension of memory. 
Referring to the idea of Gilles Deleuze, which identifies 
in the oscillation of memory a striatum mental space 
(which tends to separate the abandonment from the 
oblivion) and a smooth mental space (which tries to 
face the disorder of a fictitious order), the new project 
includes the metaphor of both conditions, in an attempt 
to give a new ethic meaning to production: a tribute 
of the last Torre Annunziata’s pasta factory to the 
Royal Factory, object of a project of re-use and urban 
regeneration, drawn up in 2010 by the architects M. 
Cuomo, A. Mariniello and L. Piemontese, and shared 
with University Research Centres and Local Consortia. 
Produced by the Pastificio F.lli Setaro, Canna di fucile 
2011 is marketed by the "Consorzio Terre di Oplontis" 
for specific events, charity auctions and fundraisings 
that aim to the establishment of a "Fondazione Terre 
di Oplontis", which is an actuator of the restoration and 
urban regeneration initiatives of Oplontis’ UNESCO 
site and of the Bourbon architectural ensemble of the 
Royal Arms Factory.

Weapon 
of must 
costruction

Oled,
a portable
diwine light

sf [smart food]
a natural acrylic stone that can take any form thanks 
to its wide thermoformability, that is highly resistant 
to time and scratches, absolutely smooth even at a 
microscopic level, whereby it hasn’t any pores in which 
to accumulate stains, therefore it is perfectly washable. 
Since at first sight it has no seams at first sight it seems 
one solid element.
The light is derived from the OLED technology, an 
acronym for Organic Light Emitting Diode, that allows 
realising a colour display with the ability to emit its 
own light, unlike liquid crystals that require additional 
components to be illuminated. At 4000° K shadows, 
UV rays and all those components that alter an 
objective vision of the cup during a visual inspection 
are absent. Even recharging is a highly innovative 
matter: the lithium battery can be also recharged 
through the wireless system of Nikola Tesla (nowadays 
a renowned name because to him was dedicated the 
eponymous car company based only on electricity).
Combined with red wine Le Orme, a super rated 
Barbera, WineOLED these days is being presented at 
Vinitaly 2017 in the stand of Michele Chiarlo.
Let there be light!

th
u

m
b

n
ail

Until yesterday, the only unexplored wine-tasting sector 
was that of a univocal light source, capable of providing 
an objective parameter by which to begin the first 
sensory tests that a sommelier exercises in front of a 
glass of wine, that of the “appearance”: today concepts 
like "light straw yellow" or "onion skin" or "evolved 
ruby with grenade reflexes" will finally be pronounced 
with the same precision in any condition of viewing. 
Deslabs Lighting of Novara, Italy, took care of it, creating 
WineOLED, a lighting object that combines aesthetics 
and technology. It is a very minimal lamp with a generic 
L shape (already very decorative) which provides a 
constant and natural light to the glass placed on the 
base, allowing to evaluate all the details (colour, clarity, 
transparency, effervescence, presence of corpuscles, 
etc.). WineOLED is a concentrate of technical 
innovations: it is made of white Solid Surface HiMacs®, 
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Mosaico+
Shapes and colours 
express a unique style
SFUMATURE collection

it

Mosaico+ open up this new year displaying the 
SFUMATURE , an unusual, subtle variations in 
materials, patterning and shades that blend in 
with colour fading, all completed by solid colour 
textures, whose impact is reinforced by the 
shining brightness of mosaic.

A new method that combines technical and 
aesthetic expertise to interpret decoration in 
a contemporary spirit. An idea that starts from 
the traditional mosaic mix of different colours, 
bled into lighter or darker shades, and arrives 
to a more elaborate decorative motif, with new 
shapes and colours, offering fresh creative and 
compositional inspirations.
The types of motif are in line with the latest 
trends: from a more ethnic, minimalist style 
to floral patterns, available in various colour 
variants.

This approach to decoration is extremely 
flexible, with countless compositional solutions 
adopting different colour gradients, running 
either vertically or horizontally. It's perfect 
for highlighting architectural features such 
as alcoves, fireplace, walls, shower areas 
and kitchen worktops, with the advantage of 
adaptation to spaces of any size and to any 
location, within the home and elsewhere, with 
stunning effects of depth.

Mosaic becomes the expression of constant 
change, a creative energy transformed into an 
idea of compositional freedom, structured and 
modular in line with the Mosaico+ philosophy 
of offering single materials, colours and 
decorations, using its experience to guide 
the creative process, and realising “made-to-
measure” products.
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MOSAICO+ SRL 
Via S. Lorenzo 58/59 
42013 Casalgrande RE  Italy
phone +39 (0)522 990011
www.mosaicopiu.it 
info@mosaicopiu.it
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antoniolupi
Introverso, 
designed by Paolo Ulian
Research, innovation and originality have always 
been synonymous work of antoniolupi which has 
seen its production, in recent years, enriched with 
unique artifacts, of unusual and admirable projects.
antoniolupi looks to surprise it’s audience through 
a new challenge with white Carrara marble, a core 
material, ancient and multifaceted, interpreted 
in accordance with the design philosophy of the 
company.  A pool of designers were able to shape 
the material and reinvent it to create new highly 
innovative and contemporary objects.

Matter, the oldest, meets modern technology to 
perpetrate the water ritual. The drop that draws on the 
surface concentric shapes now "digging" the matter 
irregularly but perfect at the same time.
Perfect cuts, mechanical milling, the ability to extract 
from matter its essence through  the comparison of 
perfect surfaces and linear geometries. A unique 
material stripped of its classicism and projected into 
the future while maintaining that unmistakable charm 
tied to its composition and its inherent purity and 
covered by the inspiration, intuition and sensitivity of 
artists who have skillfully interpreted in harmony with 
the soul of the company.

The idea of this washbasin is born by observing the 
workmanship of blank marble sculptures, in which the 
three-dimensional shape of the sculpture is outlined 
in steps and various depths of a diamond disc 
managed by a numerical control machine.
The inner core of the project is the idea that has 
accompanied from the start the project by Paolo Ulian 
for antoniolupi.

The marble block loses its monolithic appearance 
and is transformed into something
ethereal, transparent, enclosing a secret nucleus. A 
soul that can remain hidden, revealing the subtle play 
of light, or can be revealed slowly by breaking the 
edges of the blades.
When the block is blank, thin marble slats, which are 
formed by cutting, are broken with a hammer so as 
to bring out the raw sculpture that has formed in its 
interior.

The same process is used to realize the washbasin 
Introverso from a single white Carrara marble block. 
Here the gaps between cuts hint at another inner 
core that you can decide to leave or to bring out by 
breaking part or all of the blades with a hammer.
In the latter case the new emerged shape will be 
characterized by a surface decor that is created with 
the breaking of the marble.

This machine cutting in series allows you to get a 
clear physical and visual relief of the sink, marble 
loses its typical monolithic form and turns into 
something ethereal and almost transparent.

By sliding your finger or other along the marble plates 
a soft and natural music is produced that comes from 
the soul of the stone and the peculiarities of his work.
Through the excitement of this new project continues 
the unstoppable path of antoniolupi, in search of 
beauty and elegance and a design that goes beyond 
time and space, functional and harmonious, original 
and at the same time with its own unmistakable 
identity.

it [ideas and trends]
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ANTONIO LUPI DESIGN SPA
Via Mazzini 73/75
50050 Stabbia
Cerreto Guidi (FI) - Italy
phone + 39 0571 586881_95651
www.antoniolupi.it
lupi@antoniolupi.it
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ETRO
Wallpaper
Collection
Etro is introducing its first Wallpaper collection, 
created in partnership with Rasch, the renowned 
German company and wallpaper producer since 
1861. The textile tradition at Etro has always 
involved a passion for decoration, attention to detail 
and research into the most exquisite fabrics. This 
partnership is born of a common desire to make use 
of each company’s strengths, with the aim of setting 
a new benchmark in excellence for the interior design 
market.

Having “dressed” the interiors with furnishings from 
the Home Collection, Etro is turning its attention to 
the walls that surround the home environment with 
a new project: wallpaper. A careful reproduction of 
the of prints used for the fabrics has opened the 
door to a new luxurious form of interior design. From 
time immemorial, humankind has been inspired to 
adorn the surfaces around them: in all civilisations, 
the nobility and middle classes have always 
decorated the walls of their homes with various types 
of coverings, adding warmth and comfort to their 
surroundings.

Today, the wallpaper collection includes four prints 
lifted from the textile ranges, with additional panels 
in plain colours or stripes, all designed to coordinate 
beautifully in the sophisticated combinations that 
have characterised the identity of Etro since its 
beginnings. 

Arnica with its sinuous Kashmir palm motif, is a 
Paisley design and is the root from which the Etro 
tradition blossoms; it is an ancient decorative form, 
rich in history and meaning. It is the design spirit 
that underpins the brand’s own celebrated heritage. 
Through experimentation and technology Etro has 
skilfully explored and reinterpreted the classic foliage 
design. Arnica is the Paisley motif that Etro has 
chosen as the iconic expression of their style, and is 
available in six colour choices.
Jovis is an antique effect brocade fabric with an 
uncluttered foliage motif, which exquisitely combines 
a reinterpretation of the sophisticated 18th century 
textile arts of Caserta against the modernity of a gold 
background. It takes fifty colours to create the gradual 
shading effect that produce its exceptional three-
dimensional feel. It is available in four colour choices.
Leucio, available in six colour choices, is a classically 
interpreted damask fabric with sheen/matt floral 
designs and an ageing effect both on the background 
and motifs. The fabric is named after the small village 
of San Leucio, near to Caserta.
Clorinde is a patterned damask fabric with floral 
motifs; the contrast in lustre between the pattern and 
its background adds richness and depth, while its 
distinctive floral design is light and unpretentious. 
Available in five colour choices.
This first collection had its preview launch at the 
“Maison & Objet”, trade show held in Paris in 
January 2017.
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Ritmonio
Ritmonio, Italian Luxury Brand 
in the showroom of Purity Trading in Dubai
Ritmonio could not miss, being a synonymous of 
excellence in the sanitary ware industry. Ritmonio has a 
dedicated corner in this new showroom and this space 
is fully in line with Ritmonio’s philosophy which always 
puts the spotlight on the products rather than on the 
spaces.

A strategic partnership that sets the company based in 
Varallo (VC) among the top players in the top range of 
the homeware industry, and it makes it a benchmark in 
the bathroom design.
“This opening is the confirmation of the growth and 
internationalisation process of our brand - says 
Luca Ritmonio, who took part at the event – Being 
represented in such a great and exclusive location, in 
a city that has become a very important hub for the 
design and customisation, makes us very proud, most 
of all, taking into account the actual contest that sees 
the market in need of new incentives and custom-made 
services.

Among the products displayed, Ritmonio Concrete: born 
thanks to the Ritmonio DesignLAB, based on a brand 
new use of concrete in the design of sanitaryware, being 
Ritmonio the forerunner, this concept has been applied 
to the new series Haptic and to the iconic Diametro35 
Inox, that now becomes Diametro35 Inox Concrete.

The Haptic handle is available with or without lever. The 
handle without lever can also be made of concrete. The 
mixer can be found in modern and elegant finishings: 
Black Chrome and Brushed Black Chrome in addition to 
the classic ones so chrome and brushed nickel. Since 
the handle controls the product, when it is touched by 
the user, the material's tactile quality reaches its fullest 
potential - soft, warm and almost sensual. 

Diametro35 Inox Concrete is the newest addition to the 
Diametro35 collection, with a concrete handle version. 
Thanks to an innovative, high-tech approach, the new 
concrete handles have been combined with stainless 
steel to create a design element with a unique and 
original design.

Being versatile, concrete has a decorative function in a 
bathroom urban style. Keeping its qualities: solidity and 
endurance, concrete can take any refined and elegant 
shape. It is made to enhance the spaces with a valued 
and unusual touch: Ritmonio's way.

Ritmonio is a company with two sides: the Factory 
Division, which for more than 60 years has 
manufactured safety valves and brass, copper, 
aluminium and stainless steel components, and the 
Bath & Shower Division, which produces designer 
taps and fittings for bathrooms. By combining fine 
craftsmanship, design and production skills, Ritmonio 
creates exclusive and authentic Made in Italy products 
that are functional yet stylish and eco-friendly.
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AGO85 BASIN designed by Mario Ferrarini

AGO85 is the new version that expresses the potential of the gesture 
which enhances the best elegant and harmonious design of the 
collection. A strong yet natural identity that when using the new material 
is a valuable ally for the overall interpretation of the project.  AGO85, 
made of Flumood, is the harmonious synthesis of essential volumes, 
is the virtuous encounter between the perfect geometry of the circular 
basin with thin edges and the cylindrical base that narrows upwards. 
Just the delicacy with which it solves the connection between the 
base and the basin is the essential feature of the collection, and in 
particular of this freestanding washbasin that becomes the focus of a 
contemporary and transversal bathroom.

Fabric Decor

The new Fabric collection, design Ikos, inspired by American 
Modernism, defines spaces by drawing perpendicular trajectories, 
creating a pattern of hypothetical structural lines.
The impression is that of a hand-woven fabric, in which warp and 
weft of shiny and matt materials, in contrasting or matching shades, 
create a texture of variable density, with a special, subtle elegance. 
For Milan Design Week 2017, as part of the “White in the City_Marie 
Claire Maison White Luxury” event, Studio Marco Piva interprets the 
Fabric décor with its own personal variant in shades of white, using the 
new Mosaico+ range of 10x10 mm chips with its wealth of colours and 
materials, to underline the brightness and airiness of the decor. 

ANTONIO LUPI DESIGN SPA
Via Mazzini 73/75
50050 Stabbia
Cerreto Guidi (FI) - Italy
Phone + 39 0571 586881_95651
www.antoniolupi.it
lupi@antoniolupi.it

MOSAICO+ Srl
Via S. Lorenzo 58/59
42013 Casalgrande RE  Italy
phone +39 (0)522 990011
www.mosaicopiu.it
info@mosaicopiu.it

Circle.Tech - Falmec 

Falmec presents Circle Tech: a new range of cooker hoods with a 
revolutionary system integrating extraction and filtering into a single unit. 
This allows maximum efficiency whilst not compromising on space in the 
kitchen, placing Falmec’s cooker hoods at the forefront of air purification 
technology. 
Featuring filters with revolutionary technology, new Falmec cooker hoods 
are also characterised by easy installation and maintenance. Available 
in several different models, they grant maximum extraction and filtering. 
With excellent design, fine materials and expert manufacturing, they will 
enhance your kitchen and improve your home. 
 

FALMEC
Via dell'Artigianato, 42
31029 Vittorio Veneto TV - Italia
www.falmec.it 

EXPO 1925 Doors Collection

If at the beginning of the Twentieth century the inspiration was found in 
the world of Nature, plants and sea, with the Art Deco style, lines and soft 
curves are stylized to the point of expressing pure geometry. Art Deco is 
concise and at the same time volumetrically aerodynamic, turgid, opulent, 
in a clear opposition with the austerity imposed by years of war. New 
Design Porte is dedicating a tribute to the 20's with the doors collection 
“EXPO 1925”. In the picture: white glossy lacquered finish with antiqued 
mirror.

NEW DESIGN PORTE
Strada Prov. Colligiana, 14
Ingresso 17
53035 Monteriggioni (SI)
phone +39 0577 306075
www.newdesignporte.com
info@newdesignporte.com

Casilda, the New Collection designed by Esteve

Casilda is a line of furniture designed with maximum clarity, simplicity and 
harmony. The soft lines of the structures become a canvas on which to paint 
those unique elements that render the collection’s pieces light and refined; the 
pieces feature large, comfortable seats, supported by elastic straps designed 
for outdoor use. Quick dry foam padding, also the result of Talenti’s advanced 
research into materials, is perfectly able to take on the elements. The two 
types of fabrics used, Dolcevita and Para Tempotest, combine to create a style 
that’s sophisticated, seductive and conveys a feeling of lightness emblematic 
of the outdoors. Materials are also combined in the structure, which mixes 
stainless steel with the marble and wood that appears on tables and the 
armrests of chairs, sofas and armchairs.

TALENTI Srl
Zona Industriale Loc. Le Capanne 
05021 Acquasparta (Tr) Italy 
phone +39 0744 930747 
fax +39 0744 930980
www.talentisrl.com
customerservice@talentisrl.com 

Ego

Derived from Prisma’s International experience in professional catering, Ego 
is the Abimis kitchen designed to customise and enhance every stage of the 
cooking process. Ego is totally produced in AISI 304 steel, a biologically neutral 
metal that does not release any substances into food, as well as being resistant 
to corrosion and temperatures of up to 500°C, extremely easy to clean and 
100% recyclable. 
Ego features flush doors with rounded corners fully integrated into the frame 
work and has self-adjusting, invisible hinges patented by Abimis.  Completely 
“tailor made”, Ego is designed to measure and crafted with care, from the 
various types of compartments to the finishes, the thickness of the steel and the 
worktops. 

ABIMIS
Via dell’Industria 4
31020 S. Polo di Piave (TV)
phone  +39 0422 8021
fax +39 0422 856188
www.abimis.com

Paghera's Fluorescent Floor

Paghera, lead group in landscape design, has an important knowledge 
in garden’s realization, having designed and realized different projects in 
53 different countries. One of the biggest trial for them has been to create 
gardens astonishing in a dark night as in a sunny day.
In addition to the artificial lights, that give lots of emotions and charm, 
Paghera has studied different materials and finishes, easy to applicate 
and with low maintenance. Like the floors in resined gravel, enriched 
with little fluorescent stones. These glassy stones blend in the gravel and 
charge themselves exploiting the solar radiation.
In the night you will see a path full of stars, a magical effect that allow 
you to walk in the sky.

PAGHERA
Headquarters: Via Molini, 7 
25017 Lonato (BS) ITALY
phone +39 030 9917811 
www.paghera.com 
info@paghera.com

Siru@Euroluce 2017: The New Contemporary Design Solutions

SIRU, the Italian company producing artistic lamps, thanks to the handcraft 
blown glass technique and a different approach, creates new shapes 
and colors. Faithful to the tradition but able to evolve, SIRU will present @
Euroluce- Salone del Mobile.Milano, two new collections, characterized by 
an innovative concept in which the technique, thanks to the contribution 
of some famous architecture and design studios, has been reinterpreted 
and declined in the sign of contemporaneity, reinventing color, surfaces 
and textures, through new shapes of metal structures and historical molds, 
creating solutions in which tradition and modernity mix themselves.
The new solutions SIRU will be presented exclusively at Euroluce Exhibition 
@ SalonedelMobile.Milano,  4 - 9 April 2017,  BOOTH G27 - HALL 11.

SIRU
Via Morea, 6 
30126 - Venezia (VE) 
phone +39 041 52 679 32
fax +39 041 27 60 124
www.siru.com 
info@siru.com

it
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Appiani is a registered trademark of 
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